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The voice of the structural clay industry!

Reach the largest qualified audience of suppliers and manufacturers of 
brick and heavy clay products.

Available four months: February, May , August, and November.

Each issue of BCR provides in-depth information about the structural clay 
industry, trends, new products, virtual plant tours and special focus topics.

PLUS—online Ad Index includes link to your website!

	 	 Pollution control systems

	 	 Raw materials and colorants

	 	 Pug mills

	 	 Pallets, strapping, stacking 
		  equipment

	 	 Clay pipe and brick cutters

	 	 Extrusion and fettling machines

	 	 Facing, forming and cut-off 
		  machines

	 	 Materials handling equipment

	 	 Testing and engineering  
		  services

	 	 Kilns and furnaces

		  1x	 2x	 3x	 4x

full page		  $3,925	 $3,750	 $3,450	 $3,250

½ page v/h		  $2,300	 $2,175	 $2,000	 $1,900

1⁄3 page		  $1,750	 $1,650	 $1,525	 $1,350

¼ page		  $1,375	 $1,300	 $1,250	 $1,200

4 color 		  add’l  $1,100

2 color		  add’l  $550

½ island		  $2,875	 $2,725	 $2,500	 $2,350

2010 BCR Display Advertising Rates

All prices net, USD. See main media planning kit for terms.

Bonus Distribution (selected issues):

	 	 Structural Clay Meeting

	 	 CerMA

	 	 Plant Operator’s Forum

	 	 SW Section Meeting
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A 150-year product guarantee makes a confident statement about a company’s engineer-ing, production and qual-ity capabilities. For Palmetto Brick Co., it represents a longstanding commitment to continuous process improvement and strong customer relationships.Each year, the company produces more than 100 million brick from its base of operations in Cheraw, S.C. To maintain its technological edge and move its qual-ity assurance program into a real-time computing environment, Palmetto Brick recently implemented Synergy 2000™ statistical process control (SPC) software across its manufacturing network.Developed by Zontec Inc., the Syn-ergy 2000 software manages quality data so that the Palmetto brand maintains its superior reputation and meets custom-ers’ expectations for durability and aes-thetics. According to Todd Butler, process engineer at Palmetto, the SPC software vendor was best aligned with Palmetto’s 

internal quality strategy. Palmetto pre-ferred Zontec’s off-the-shelf Windows®-based application (with related rapid implementation and short financial pay-back) over full-blown enterprise resource planning (ERP) or manufacturing execu-tion systems (MES), which do not offer clear-cut timelines or value.

Harnessing the Process“To achieve process consistency, we must monitor our raw materials and qual-ity characteristics very closely to reduce or eliminate any variability that can be measured in the process,” says Butler. Brick-making at Palmetto also involves strict adherence to international building and construction standards set forth by ASTM International, as well as indepen-dent annual product testing conducted at Clemson University’s National Brick Research Center. “The product tests are an insurance policy to confirm that the research data matches what we recorded on-site in our lab,” adds Butler.

By nature, the composition of clay pres-ents a wide range of performance tenden-cies that must be monitored, controlled and adjusted to achieve engineering com-pliance. “Different raw materials cause bricks to fire differently,” notes Butler.Palmetto mines its clay from more than 1200 acres of company-owned land in the region. “We take advantage of a variety of raw materials in our geographic area to deliver a line of colors that are a distinct competitive edge,” Butler points out. Hav-ing access to an abundant source of kaolin, alluvial clay and shale allows Palmetto to create a palette of hues that run the gamut from red, brown, tan and buff to gray and white, all with a variety of sizes.From the mining of the clay to the slow ride through the kiln, the brick manufac-turing operation lends itself to numerous opportunities for statistical process con-trol to introduce refinements very early in the production process. SPC offers a pro-active approach based on predicting and preventing adverse events.

CONTROL      PROCESSyour
➤ Palmetto Brick recently implemented statistical process control (SPC) software across 

its manufacturing network.
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